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Abstract
Buzz marketing is the practice of gathering volunteers to try products, then sending 
them out into the world to talk up their experiences with the people they meet in their 
daily lives. The idea is that the more people see a product being used in public, or 
the more they hear about it from people they know and trust, the more likely they 
will be to buy it for themselves. Of course, word-of-mouth has long been the way 
that many people find their favorite products, or learn about a new favorite movie, 
book or restaurant. “For years, people recognized the power of word-of-mouth in 
convincing, influencing, affecting consumer behavior,” says marketing professor 
Jerry Wind. “It has more credibility than traditional advertising.” But it’s a fairly 
recent development for companies to try to create a structure around the practice, to 
harness and direct the way that word-of-mouth spreads — and to attempt to measure 
its effect on sales once the ‘campaign’ is complete. “Buzzing isn’t new. The hype 
about these different kinds of buzz agents is what’s new,” says Kahn. This paper 
is an attempt to understand the concept of buzz marketing campaign that attempts 
to replicate natural word of mouth by making the customer feel enthusiastic and 
stumble on a quality product and to focus on the recent and best buzz marketing 
campaigns through social media and face book in India.
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Buzz Marketing – Introduction
	 Buzz	Marketing	means	few	firms	like	to	create	excitement	about	
their	products	through	buzzing.	Buzz	marketing	is	viral	advertising	
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	 Online	 buzz	marketing	 is	 typically	 driven	 by	 “influencers,”	 or	 early	 adopters	 of	 a	 product,	
that	are	eager	to	share	their	thoughts	on	the	product	and	proactively	start	conversations	about	it.	
These	people	 typically	have	established	online	presences	 and	 large	 followings	on	 social	media	









issues	or	 concerns	 and	promote	 their	 products	 and	 services.	Cultivating	 a	 rich	 set	 of	 shareable	
content	and	amassing	a	strong	following	on	these	sites	enable	consumers	to	obtain	needed	materials	
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Process of Buzz Marketing 
The	Buzz	Marketing	process	is	illustrated	diagram	below
  
















something	 humorous,	 controversial,	 unusual	 or	 outrageous,	 that	 hope	 to	 cause	 a	 sensation	 and	




Best Marketing Campaigns of India (2017 – 2018)
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Top Marketing Campaigns in 2017 - 2018
Mutual Funds Sahi Hai - “Mutual funds are subject to market risk. Please read the offer 
documents carefully before investing”
	 The	above	phrase	still	 remains	 the	bitter	 truth	about	mutual	funds;	 it	was	 important	 to	break	




line	“mutual funds Sahi hai.”	According	to	Association	of	Mutual	Funds	in	India,	fund	houses	














benefit	of	Google	Maps	 in	a	creative	way	 is	a	challenge	 in	 itself.	Not	 to	mention	 the	basics	of	
talking	to	the	right	audience	at	the	right	location	in	the	right	local	context.
Zomato – “We’ve got it all, Order Food Online.”
	 A	 lot	 of	 people	 were	 miffed	 with	 this,	 terming	 it	 as	 misogynist	 and	 regressive.	 The	 other	
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Coca-Cola – “Lift The Feeling” “Taste the feeling.”
	 Just	when	people	had	warmed	up	to	a	unique	and	desirable	positioning	of	happiness	of	Coke,	







of	 a	 character.	 Celebrity	 association	with	 the	 brand	 is	 heightened	when	 they	 play	 themselves,	
making	it	easier	to	influence	consumers.	The	ad	gets	everything	right	in	terms	of	music	and	product	
placement.	 The	 film	 was	 further	 hyperlocalized	 featuring	 North	 superstar	 Diljit	 Dosanjh.	 The	
strategy	made	sense	considering	that	~30%	of	Cola	consumption	in	India	happens	in	North	India,	
almost	as	much	as	South.	
Bajaj Platina Comfortec / Jhatka Mana Hai – “ 20%  Less Jurks –Now say bye-bye to back 
pain.”
	 Platina	 is	an	old	brand	 in	Bajaj	Auto’s	motorcycle	portfolio	overshadowed	by	 its	other	hero	
brands	like	Pulsar	and	CT100.	For	long,	 like	a	 lot	of	other	brands	in	the	100cc	segment,	 it	had	
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company	 is	 using	 social	 media	 channels	 like	 YouTube,	 Facebook,	 Instagram,	 and	 Twitter	 in	
creative	ways	to	market	their	products.	Here	are	the	top	5	list	of	best	digital	marketing	campaigns	
from	India	to	get	inspired	from.																
1. Social Media Marketing Campaign: How KFC India Boosted its Social Media Presence 
–”Radio KFC RJ Hunt.”
	 KFC	is	among	the	famous	global	restaurant	chain	brands.	It’s	the	number	one	restaurant	brand	
on	social	media	in	India.	KFC	is	increasing	their	online	presence	on	social	media	platforms	for	











2. British Airways: “Fuelled by Love Campaign”
	 Indians	 are	 full	 of	 emotions.	 The	 airline	 brand,	 British	 Airways	 has	 released	 a	 new	 digital	
marketing	campaign	 titled	as	 “Fuelled	by	Love.”	The	campaign	 showcased	a	 real-life	 example	
of	 a	British	Airways	 cabin	 crew	who	 have	 experienced	 once	 in	 a	 lifetime	 experience	 in	 India	











3. Dabur’s Digital Transformation For the Modern Indian Women
	 Indians	are	very	traditional	people	still.	Even	the	youth	wants	traditional	in	a	very	fashionable	
manner.	 For	 30-40	 years,	 Dabur	 was	 using	 the	 traditional	 media	 and	 way	 of	 marketing	 since	
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4. KKR: “ Twenty20 cricket tournament.”








5. Bajaj Avenger: “ Ride Your Independence” 
	 Bajaj	Avengers	released	their	title	of	communication	on	the	day	of	independence,	“Ride	your	
Independence,”	 which	 delivers	 the	 freedom	 of	 our	 country	 with	 women	 liberation.	 The	 1.44	
minutes	video	has	a	great	 impact	with	a	powerful	message	ending	from	Mahatma	Gandhi,	“the	





 Never	 underestimate	 the	 power	 of	 simple,	 clear	 and	 crisp	 communication.	 At	 times	 good	
communication	gets	rejected	at	drawing	board	because	it	is	not	“creative”	enough	or	too	direct.	A	
non-traditional	idea	can	give	life	to	a	seemingly	boring	traditional	medium.	Today,	the	reach	of	an	
idea	or	creative	is	not	limited	to	a	particular	medium.	It	is	the	age	of	engage	offline,	converse	online.	
A	differentiated	communication	can	stem	by	looking	inward	and	understanding	what	consumers	
see	as	a	benefit	through	social	media	channels	like	YouTube,	Facebook,	Instagram,	and	Twitter	in	
creative	ways	to	market	their	products.	Astroturfing	or	Buzz	marketing	allows	the	company	to	have	
a	real-time	dialogue	with	their	constituents	to	foster	an	atmosphere	where	customers	feel	valued	
and	informed	in	this	digi	world.
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